
 

 

 

 

 
 

  

The International Charitable Foundation “Alliance for Public Health” 
announces external recruitment to fill the following position: 

 
Public Relations Manager 

 
 The International Charitable Foundation “Alliance for Public Health” (Alliance) is a leading non-governmental 
professional organization which makes a significant impact on the epidemics of HIV/AIDS, tuberculosis, viral 
hepatitis, and other dangerous diseases in Ukraine in collaboration with key state partners and civil society 
organizations through providing financial and technical support to relevant programs covering over 300,000 
members of the most vulnerable populations in Ukraine, which is the highest coverage in Europe. 
 
JOB PURPOSE: to support Alliance programs by using the most appropriate Public Relations and 
communication tools and channels (traditional and new media, public events, campaigns, etc.) to reach key 
audiences with tailored messages, sharing successes, addressing problem areas and strengthening 
partnerships with mass-media and stakeholders. 

 
REQUIREMENTS: 
 

 3+ years’ experience in managing public communication/PRs campaigns achieving tangible results. 

 Proven organizational skills, preferably in conducting media or social projects, public events. 

 Writing and editorial craft: news-releases, success stories, reports, official letters, talking points, etc. 

 High oral communication competency: ability to present, negotiate and give interviews. 

 Success track record in building partnerships with business, government and media is beneficial. 

 Strong commitment to public health and civil society is required, relevant experience is desirable. 

 Experience in fundraising is beneficial 

 Fluency in Ukrainian and Russian (bilingual proficiency), full professional proficiency in English. 
 

We offer: work in a dynamic organization with encouraging working environment, attractive remuneration and 
benefits package, opportunities for professional and career development and growth. 
 
For additional information on the organization as well as its programmatic activities and the positions 
announced, please visit our web site: http://www.aph.org.ua/ 
  
How to apply: Please send your CV and a covering letter in English and Ukrainian/Russian to 
vacancy@aph.org.ua. Subject line should contain “ref: PR Manager”.  
 
Deadline for applications: 6 pm, September 30th, 2017.  

 
Only successful candidates will be contacted for an interview. 

 
 
 
 

The International Charitable Foundation “Alliance for Public Health” is committed to equal opportunities 
and welcomes applications from appropriately qualified people from all sections of the vulnerable groups 

devoted to Public and Personal Health issues.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.aph.org.ua/


 
 

JOB DESCRIPTION 
 

Job Title: Public Relations Manager 
Team: Policy and Partnership  
Position Type:  full-time, fixed-term        
Band: 3 
 
JOB PURPOSE: to support Alliance programs by using the most appropriate Public Relations and communication tools 
and channels (traditional and new media, public events, campaigns, etc.) to reach key audiences with tailored 
messages, sharing successes, addressing problem areas and strengthening partnerships with mass-media and 
stakeholders. 
 
POSITION REQUIREMENTS: 
 

 3+ years’ experience in managing public communication/PRs campaigns achieving tangible results. 

 Proven organizational skills, preferably in conducting media or social projects, public events. 

 Writing and editorial craft: news-releases, success stories, reports, official letters, talking points, etc. 

 High oral communication competency: ability to present, negotiate and give interviews. 

 Success track record in building partnerships with business, government and media is beneficial. 

 Strong commitment to public health and civil society is required, relevant experience is desirable. 

 Experience in fundraising is beneficial 

 Fluency in Ukrainian and Russian (bilingual proficiency), full professional proficiency in English. 
 

DUTIES AND RESPONSIBILITIES: 
 
Developing and communicating 
 

1. Analyze how our brand is positioned in the market and crystallize targeted consumers insights 
2. Take brand ownership and provide the vision, mission, goals and strategies to match up to 
3. Translate brand strategies into brand plans, brand positioning and go-to-market strategies 
4. Lead creative development and create motivating stimulus to get targeted population to “take action”  
5. Contribute to developing communication strategies of the Alliance  
6. Plan, develop and implement the organization PR strategy and communication plans for different programs 

implemented by Alliance to support public perception of the organization. 
7. Identifies most effective approaches and develops targeted messages for different audiences: national and 

international stakeholders, donors, local and international policy makers, most-at-risk groups, general 
population, etc. Compile comprehensive information about the Alliance for the media. 

8. Research, write and distribute press releases success stories, reports, official letters to target traditional and 
digital media, social networks, national and international list serves. to share the best practices and results 
achieved, articulate problem areas in epidemics prevention and Public Health  

9. Measure efficiency of the Alliance PR and communication activities, compare to benchmarks (local and 
international partner activities), study and employ best domestic and international communication practices and 
improve Alliance activities appropriately. 

10. Ensure that the Alliance PR and design complies with donors’ policy. 
11. Monitor, analyze and react/prepare responses (if appropriate) to relevant news in traditional and new media, 

partner newsletters, mailing lists, social networks. sourcing and managing speaking and sponsorship 
opportunities; 
 

Organizing 
 

12. Initiate and orchestrate campaigns in traditional and digital media to support Alliance programs and eliminate 
policy barriers. 

13. Take the lead   in organizing public events (World AIDS Day, Tuberculosis Day, Hepatitis Day, etc.), 
professional conferences, press tours and public HIV testing, etc. ensuring appropriate media-coverage. 

14. Organize media activities, incl. press-tours or ad-hoc press-conferences when news is urgent. 
15. Maintaining and elaborating contacts with local and international journalists   
 

Other  
 

16. Manage the PR aspect of a potential crisis situation. 
17. Undertakes other duties as required. 

 
 

 
 
 
 



 
 

AUTHORITIES 
Functional Authorities: 
Editor-in-Chief of the Alliance web-site and social networks moderator 
Authorized to talk to mass-media on behalf of the organization 
Branding integrity 
 
 
HAS A SAY IN 
 
External communication with donors, mass-media, partner-organizations, policy makers and other stakeholders 
 

 
 
 

 
COOPERATION WITH: 

- Executive director 
- Senior Management Team 
- All other units of the organization 

 
 

REPORTS TO:   
 

Associate Director: Policy & Partnership  
 


